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Direct Mail Special Appeal |

Home page Special App. Promotion

Landing page (response form)

Email Special Appeal




Special Appeal

This vital component
of your fundraising
effort arrives in your
member’'s mailbox,
bringing a timely,
personalized
message.
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Email Special Appeal

This electronic companion to your
traditional direct mail piece reinforces
the personalized message and
provides convenient hyperlinks to a
special landing page on your station’s
website. The landing page also
supports the direct mail message and
gives the member the ability to make a
donation.
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Home Page Special Appeal
Promotion

A prominent, customized link is added
to your organization’s home page.
This promotional link serves to attract
those who are inspired to give by your
direct mail and email appeals, as well
as those who venture to your site on
their own.
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Landing Page
(Response Form)

The outgoing email
contains links that send
your recipients directly
to a specially designed
page on your website
that gives them a
convenient way to give
online. Once a gift is
made, an auto-reply is
immediately sent to
your donor, you don’t
have to do a thing
except count the
responses and dollars.
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